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Textbooks 
Karin M. Ekström, Mikael Ottosson and Anders Parment (2017), Konsumentbeteende; 
klassiska och samtida perspektiv, Lund: Studentlitteratur, in press. 
 
Karin M. Ekström, Mikael Ottosson and Anders Parment (2017), Consumer behaviour; 
classical and contemporary perspectives, Lund: Studentlitteratur, in press. 
 
 
Edited textbook 



 4 

Ekström, Karin M. (ed.) (2010), Consumer Behaviour, A Nordic Perspective, Lund: 
Studentlitteratur. 
 
Edited special issues of journals/proceedings 
Ekström, Karin M. and Helene Brembeck (2006), European Advances in Consumer 
Research, Proceedings of the 7th Association for Consumer Research conference, Provo, 
UT: USA. 
 
Ekström, Karin M. (2004), Special issue: Family Consumption, Consumption, Markets 
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Ekström, Karin M. (2001), ”The meaning of artefacts”, 16th Nordic Conference on 
Business Studies, Uppsala, Sweden. 
 
Ekström, Karin M. and Sören Askegaard (2000), “Daily Consumption in Risk Society: 
The Case of Genetically Modified Foods”, in Stephen Hoch and Robert J. Meyer (eds.), 
Advances in Consumer Research vol. 27, Provo, UT: Association for Consumer 
Research, 237-243. 
 
Karlsson, I.C. Marianne and Karin M. Ekström (2000), ”Understanding consumer needs 
in product development: theory and practice”, 2nd Workshop on Interpretive Consumer 
Research, arranged by The European Institute for Advanced Studies in Management 
(EIASM), Bryssel, Belgium.  
 
Ekström, Karin M. and I.C. Marianne Karlsson (1998), “Fitting the Pieces of the Jig-saw 
Puzzle; The Art of Understanding the Customer in Product Development”, Workshop 
arranged by The Customer Research Academy, Manchester School of Management, 
Manchester, England. 
 
Ekström, Karin M. and Carina Holmberg (1997), “Consumer Decision Making in Theory 
and Practice – how to build the bridge over troubled waters”, Workshop on Interpretive 
Consumer Research, arranged by The European Institute for Advanced Studies in 
Management (EIASM), Oxford, England.  
 
Ekström, Karin M. and Carina Holmberg (1997), Consumer Behavior Research – for 
Generations to come”, 14th Nordic Conference on Business Studies, Bodö, Norge. 
 
Gentry, James W., Shreekant G. Joag and Karin M. Ekström (1996), “The Role of Goals 
in Family Decision Making”, in Russell W. Belk and Ron Groves (eds.), Asia Pacific 
Advances in Consumer Research, vol. 2, Provo, UT: Association for Consumer Research, 
93-99. 



 11 

 
Joag, Shreekant G., James W. Gentry and Karin M. Ekström (1991), “An Investigation of 
a Role/Goal Model of Wive’s Role Overload Reduction Strategies”, in Rebecca H. 
Holman and Michael R. Solomon (eds.), Advances in Consumer Research, vol. 18,  
Provo, UT: Association for Consumer Research. 
 
Ekström, Karin M., Patriya S. Tansuhaj, and Ellen R. Foxman (1987), “Children´s 
Influence in Family Decisions and Consumer Socialization: A Reciprocal View”, in 
Melanie Wallendorf och Paul Anderson (eds.), Advances in Consumer Research, vol. 14, 
Provo, UT: Association for Consumer Research, 284-287. 
 
Other conference papers 
Ekström, Karin M. (2003), “Consumer socialization revisited”, Conference on Economic 
Socialization, Exeter, England, July 11-12. 
 
Ekström, Karin M. (2003), “Collecting and reflexivity; some findings from The meaning 
of consumption and consumers relations to artefacts”, 9th Interdisciplinary Conference on 
Research in Consumption, Department of Design History/Material Culture, University of 
Applied Arts, Vienna, Austria, June 27-29. 
 
Reports 
Ekström, Karin M. and Magnus Söderlund (2012), Konsumentbeteende i handeln – vad 
säger forskarna? [Consumer behavior in retailing – what do the researchers say?] in 
Rebecca Gruvhammar and Magnus Söderlund (eds.), Det Söderbergska Handelspriset 
2011, Stockholm: Stockholm School of Economics. 
 
Ekström, Karin M. (ed.) (2011), Unga konsumenter – utsatta och kapabla [Young 
consumers – victimized and competent], Karlstad: the Swedish Consumer Council.  
 
Ekström, Karin M. and Lars Norén (2011), Den mångkulturella livsmedelsmarknaden – 
en marknad med möjligheter [The multicultural food market – a market with 
opportunities], Stockholm: The Swedish Retail and Wholesale Development Council. 
 
Ekström, Karin M., Ulrika Holmberg and Eva Ossiansson (2007), 
Marknadsföringsforskning om konsumenter och konsumtion [Research in marketing on 
consumers and consumption], Göteborg: Center for Consumer Science, CFK-report 
2007:02 
 
Ölander, Folke, Karin M. Ekström, Aksel Hatland, Tone Haraldsen, Karl Erik Brofoss 
(2006), Statens institutt för forbruksforskning (SIFO), en evaluering [SIFO, an 
evaluation], Oslo: The research council of Norway. 
 
 
Ekström, Karin M. and Helene Brembeck (eds.) (2005), Elusive Consumption in 
retrospect, report from the conference, Göteborg: University of Gothenburg: Center for 
Consumer Science, CFK report 2005:01 
 



 12 

Ekström, Karin M., Marianne P. Ekström, Vladimir Miguonov, Valentina Novik, Marina 
Potapova och H. Shanahan (2001), Coping with food provision in households in 
Novgorod the Great; Implications for curriculum development in Home Economics, 
Göteborg: University of Gothenburg, The department of Home Economics.  
 
Ekström, Karin M. and I.C. Marianne Karlsson (2001), Customer Oriented Product 
Development? An exploratory study of four Swedish SME’s, Göteborg: University of 
Gothenburg, School of Business, Economics and Law, FE-report  2001-380. 
 
Ekström, Karin M. (1989), En studie av annonsförmedlingsverksamhet [A study of 
activities at advertising brokers], Stockholm: Stiftelsen Marknadstekniskt Centrum,  
SMM-report. 
 
Ekström, Karin M. (1989), “En studie av svenska medieföretags medieundersökningar” 
[A study of Swedish media companies’ media market research], Stockholm: Stiftelsen 
Marknadstekniskt Centrum, SMM-report. 
 
Chapters in reports 
Ekström, Karin M. (2011), ”Introduktion” [Introduction], in Karin M. Ekström 
(ed.),”Unga konsumenter – utsatta och kapabla” [Young consumers – exposed and 
capable], Karlstad: the Swedish Consumer Council  

Ekström, Karin M. and Torbjörn Hjort (2011), ”Försakelser och förhandlingar – vardag 
för barnfamiljer med knapp ekonomi” [Sacrifices and negotiations – everyday life for low 
income families], in Karin M. Ekström (ed.), Unga konsumenter – utsatta och kapabla, 
Karlstad: the Swedish Consumer Council, 52-67.  
 
Ekström, Karin M. (2005), “A family of pluralists”, in in Karin M. Ekström and Helene 
Brembeck (eds.), Elusive Consumption in retrospect, report from the conference, 
Göteborg: Center for Consumer Science, CFK rapport 2005:01, 6-9. 
 
Ekström, Karin M. (2005), “Collections consumed”, in Karin M. Ekström and Helene 
Brembeck (eds.), Elusive Consumption in retrospect, report from the conference, 
Göteborg: Center for Consumer Science, CFK rapport 2005:01, 98-101. 
 
Ekström, Karin M. (1997), “Forskning om konsumenters köpbeteende i ett historiskt och 
framtida perspektiv” [Research about consumers purchase behavior in a historical and 
future perspective], report from seminar Framtidens Konsument [The future consumer], 
Ministry of Agriculture: Konsumentberedningen. 
 
Ekström, Karin M. (1987), “Marketing of Washington Wine to Japan”, IMPACT Center 
Report, Information Series, No. 13 
 
Other publications  
Ekström, Karin M. (2013), Utegrill och social påverkan [Outdoor grill and social 
influence], in Guide till Årets Svenska Måltidslitteratur 2012, Måltidsakademien. 



 13 

Ekström, Karin M. (2012), Konsumenter måste kunna sälja sig dyrt [Consumers must be 
able to sell themselves expensive], review of book ”Rätt åt dig, så blir du en lyckad 
konsument” [Blame yourself, how to become a successful consumer] of Åsa Avdic, 
Tidskriften Respons 4, augusti. 

Ekström, Karin M. (2008) Konsumenter och miljön, [Consumers and the environment] in 
Konsumtionsrapporten [The consumer report], Handelshögskolan vid Göteborgs 
universitet: Centrum för konsumtionsvetenskap. 
 
Ekström, Karin M. (2006), ”Att samla glas” [To collect glass], Stockholms Auktionsverk: 
Auktionstidningen nummer 2.  
 
Ekström, Karin M. (2000), “Barns inflytande på föräldrars köp och konsumtion” 
[Children’s influence on parents purchases and consumption], Lärarförbundet: 
Hemkunskap i skolan, nummer 2, mars, 16-18. 
 
Educational material 
Ekström, Karin M. (2008), Children’s Influence in Family Decision Making, in L. 
Schiffman, L.Kanuk and H. Hansen, Consumer Behavior, A European Outlook, Prentice 
Hall. 
 
Ekström, Karin M. (2006), “Glass collectors in consumer culture”, in Michael Solomon, 
Gary Bamossy, Sören Askegaard, Margaret K. Hogg, Consumer Behaviour, A European 
Perspective, Prentice-Hall. 
 
Ekström, Karin M. (1999), opening vignette to a chapter on group influence, opinion 
leadership and diffusion of innovations in Michael Solomon, Gary Bamossy and Sören 
Askegaard, Consumer Behaviour, A European Perspective, New Jersey, USA: Prentice-
Hall Inc. 
 
Debate articles in newspapers 
Ekström, Karin M. and Håkan Jönsson (2016), Matturismen kan ge landsbygden ett lyft 
[Food tourism can benefit the countryside], Svenska Dagbladet, 25th of June. 

Ekström, Karin M. and Björn Brorström (2012), ”Ägarna har inte förstått glasbruken” 
[The owners have not understood the glass factories], Dagens Industri, 9th of October. 

Ekström, Karin M. and Gunnar Larsson (2010). ”Unga shoppar sig till status – arbetet har 
tappat sitt värde” [Young consumers shop for status, work has lost its value], Dagens 
Industri, 20th of October. 
 
Ekström, Karin M. (2008), ”Konsumera klimatsmart” [Consume climate smart], 
Sydsvenska Dagbladet, 7th of  April. 
Chronicles in newspapers 
Ekström, Karin M. (2013), ”Valet av utegrill? En fråga om påverkan” [The choice of 
outdoor grill? A question about influence], chronicle, Borås tidning, June 13. 



 14 

Ekström, Karin M. (2012), ”Problemen med en minskad medelklass” [The problem with 
a decreasing middle class], chronicle, Borås tidning, April 2. 

Ekström, Karin M. (2012) ”Förenkla för konsumenten” [Make it easier for the 
consumer], chronicle in 1866, a magazine from University of Borås, #1/2012 

Ekström, Karin M. (2011) ”Vad händer när medborgaren blir konsument?” [What 
happens when the citizen becomes a consumer?], chronicle in Borås tidning, February14. 

Ekström, Karin M. (2011) ”Kreativa lösningar stärker handel, tjänster och IT” [Creative 
solutions will strengthen retail, services and IT], chronicle in Borås tidning, March 28. 

Ekström, Karin M. (2011) ”Lite klorofyll kan göra oss till miljövänliga konsumenter” [A 
bit of chlorophyll can make us to environmentally conscious consumers], chronicle in 
Borås tidning, May 9. 

Ekström, Karin M. (2011), ”Därför behövs tvärvetenskapen” [That’s why 
interdisciplinary research is needed], chronicle in Borås tidning, June 28. 

Ekström, Karin M. (2011) Kognitiv dissonans och semesterfynd [Cognitive dissonance 
and holiday bargains], chronicle in Borås tidning, August 13. 

Ekström, Karin M. (2011), ”Mode handlar om mycket mer än bara kläder” [Fashion is 
about more than just clothes], chronicle in Borås tidning, September 29. 

Ekström, Karin M. (2011), ”Sämre tider ger oss perspektiv på konsumtion” [Bad times 
will provide us with perspectives on consumption], chronicle in Borås tidning, November 
3. 

Ekström, Karin M. (2011), ”Konsumtionen är vår nya statusmarkör”[Consumption is our 
new status marker], chronicle in Borås tidning, December 15. 

 

 


